
Pijja
In the heart of Bangalore, where the city's energy pulsates, a pizza place called Pijja emerged as a culinary beacon. More than just a pizza place, Pijja is a 

brand that embodies the city's spirit, a bold statement of individuality and creativity.

Pijja aimed to create an instantly recognizable brand identity which would represent the brand's commitment to fostering conversations, celebrating 
culture, and encouraging people to step outside the ordinary. We conceptualized a logo and brand identity that reflects the brand's belief in the power 

of connection and community and, most importantly, the shared love of pizza.

The brand identity we crafted for Pijja is a reminder that great ideas often emerge from open conversations and shared experiences. Pijja's playful and 
memorable logo, with a bold colour scheme, nods to the city's vibrant energy and youthful spirit. It's a symbol of innovation, creativity, and a refusal to 

conform to the status quo, a visual representation of Pijja's values and commitment to delivering a unique and unforgettable dining experience.
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